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* Revenues declined by 7,1%, due to a 13,3% drop in advertising expenditure (-12,1% on traditional
press) only partially offset by an increase in Circulation Revenue
» Advertising Revues declined less than national average

Euro 000 2013 2012 A % Comments
Circulation 75.620 73574  28%

Promotion 788 747  55%

Advertising 98.295 113.378 -13,3% Traditional Newspapers -12,1%
Other operating revenues 6.812 7.739 12 %

Total operating revenues 181.515 195.438 -7,1%

Raw materials -20.716 -26.316 -21,3% Lower consumption
Personnel -82.896 .98.185 -15,6% Restructuring

Services -79.060 -87.099 -9,2%

EBITDA -1.157 -16.162 92,8%  Significant improvement
Ebitda Margin( %) -0.6% -8.3%

D&A -81.422 -46.512 75,1%  Goodwill Devaluation
EBIT -82.579 -62.674  -31,8%

Associates -99 -3.247

Financial Income 6.917 6.483

Financial Charges -2.365 -9.861

Financial Result 4.552 -3.378

Pretax -78.126 -69.299 -12,7 %

Taxes 2.592 7.977

Net Income -75.534 -61.322

Minority Income (loss) -102 -344

Group Net Income -75.432 -60.978 -23,7 %
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Euro Milions 07-13 CAGR

1.273.2 > (.263.1 ) (.250.8 ) (.220.9 ) .217,3 ) .211,6 > § 182,7) LS -6,5%)

-6,9 %

-10,1 %

M Other operating costs M Personnel extraordinary charges M Personnel M Raw materials

Q Total Operating Costs € Million
In order to offset declining Reveues a restructuring program has determined:

»  Operating Costs reduction by around € 91 m at a -6,5% CAGR
»  Personnel cost reduction by around € 31 m

Extraordinary costs include labror- related litigation costs
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Caltagirone Editore is the second Italian publishing group with
22,5% share of average daily readers @

Avg. Daily

Readers

5.886

Avq. Daily
Readers
4.136
Avg. Daily
Readers Avag. Daily
2.540 Readers
2.418
2.01%

22.49%

0
3.81% 13159

= / ’ . 1] . al . .
:i B e raroriate ( ;ed CALTAGIRONE EDITORE RCS Poligrafici Editoriale

Values in 000

(1) Source: Audipress 2013/l excluding specialized newspapers (financial and sports) and including free press



LaRepubblica
ILCorriere della Sera
TG COM 24
Od CALTAGIRONE EDITORE
Quotidiano.Net
La Stampa
Il Sole 24 Ore
Il Fatto Quotidiano
ANSA

QuotidianiEspresso

Il Giornale

Libero Quotidiano

Data in 000

(1) Source: Audiweb December 2013, excluding Sports dailies




— B o o
FE = ‘e s =
= = F EZ.» . 4 e - Ed
CED keeps a strong regional leadership n® «
[ Regionsin which CED is #1 o # 2 in the market
Slgnlflcant presence (> 10%) READERSHIP IN VENETO
31,2%
Gr. Espresso-Repubblica 4.2%
READERSHIP IN LAZIO Caltagirone Editorc NN 31.2°
68% Athesis 30.7%
_ e Res 13.0%
Caltagirone Editore | NN NN 65.0°:
Metro | 29.3%
Gr. Espresso-Repubblica 25.6%
Res 13.4%

READERSHIP IN MARCHE

Soc. Ed. Il Tempo 9.2% 74%

READERSHIP IN ABRUZZO & MOLISE Caltagirone Editore _ 14.0%

19,5% Poligrafici Ed. | 41.3%
7 Gr. Espresso-Repubblica |~ 10.5%
Gr. Espresso- Repubblica | Res [ 10.8%
Caltagirone Editore | 19.5%
Res \ 9.8%
READERSHIP IN GRANDE SALENTO @)
88,2%
READERSHIP IN CAMPANIA
0,
- o 70% Caltagirone Editore 88.2%
Caltagirone Editore NN 70.0% EdiSud SpA 32.8%
. 0 Res 10.3%
Gr. Espresso -. 23.0% Gr.Espresso-Repubblica 11.3%
Res | 17.6%
(1) Source: Audipress 2013/1ll, average daily readers excluding specialized newspapers (financial and sports) and including free press
(2) In Calabria, Basilicata and in Puglia both Il Messaggero and Il Mattino are sold combined with local newspapers
3) Unlike other Group newspapers, Il Nuovo Quotidiano di Puglia is not a regional newspaper because it is sold only in 3 cities: Lecce, Brindisi and Taranto

(4) The readership share includes double readings 6
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Group newspapers have a well-established leadership in the Macroregion

READERSHIP IN THE MACROREGION®
61,4%

Gruppo Espresso-
RCS 13.6%
Metro 13.0%
Poligrafici Ed. 8.0%

(1) Source: Audipress 2013/1ll, average daily readers excluding specialized newspapers (financial and sports) and including free press
(2) Macroregion consists of Lazio, Campania, Marche, Umbria, Abruzzo and Molise




..;lfﬁé Gr&%p trad|t|onal newspapers Free Press and New Media (3¢

i

e <oo0er 0 e e el

3]1 mfﬁga!!!!l’rﬂ 222321 r\:\I/I:)th 1i°,.|106c§|0?)%itions k| Blt’ﬁﬁaggf 0.t §4 PIEMME
Advertisi f
= Advertising agency for

E*MMTINO + National with 7 local editions IL NO. t.heBGYOI:]pd Coated ¢
: « Readership 815.000 | tranct: edicated to
i sati . nterne
Corriere Adriatico .z

lL mmo e National with 8 local editions QﬂOtidiﬁﬁﬂ-n

» Readership 568.000

m‘ Mriaﬁco  Regional with 5 local editions
G » Readership 275.000

Q“otidiﬁﬁ'o" » Multiple-provincial with 3 local editions

Readership 291.000

» National presence in Rome and Milan
The Social Press Readersh|p 958000

(1) Source: Audipress 2013/Il1
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 During 2013 our unigue daily users kept growing by 63,3% compared to 2012 @
* Internet advertising revenue increased by 35,9% vs. 2012, compared to an industry

average of -1,8% (@

| PAD Web
Newspaper Internet Site . Applications-
Applieenies Mobile — I phone
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IL/#*MATTINO.it v v v
ILGAZZETTINO.: 4 v v
Corriere Adriatico .i: v v v
Quotidiﬁ'ﬁ'("in v v v

(1) Source: Shinystat December 2013 — December 2012
(2) Source: Nielsen Jan — Dec 2013
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